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LJIOCCAPUIM

i Hosblie onsitus Conepxanue
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1. market PBIHOK

2. potential customers MMOTEHIINAIbHBIE TTOTPEOUTEIH

3. to purchase mprobpeTaTh

4. collective demand KOJUICKTUBHBIE 3aITPOCHI

5. marketers PBHIHOYHBIE areHTHI

6. to target MpeaHa3HavyaTh, HAICIUBATh

7. industrial market MIPOMBIIIITEHHBINA PBIHOK

8. packaging machinery yIaKOBOYHBIC alNapaThl

9. buyer’s intent HaMEPEHUS TIOKYITaTe s

10. market segmentation CerMeHTaIs PhIHKA

11. luxury POCKOIIIH

12. preferences MPEIIOYTeHUS

13. habits MIPUBBIYKU

14. to satisfy YIIOBIICTBOPSATH

15. marketing research MapKETUHIOBOE HCCIIEIOBAHUE

16. family income CeMEHHBIN JTI0X0

17. geographic location reorpauuecKoe MOJI0KEHUE

18. behavior pattern THUII MIOBEJICHUS

19. psychologic traits TICUXOJIOTMYECKUE YEPThHI

20. degree of competition CTeNeHb KOHKYPEHIUH

21. demographic segmentation| aemorpadudeckas cerMeHTaUs

22. taste BKYC

23. sales potential MOTEHIINAT MTPOJIAXK
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24. demand potential MOTEHIIMAT CIpoca

25. buying power MOKYyIaTeNbHasl CIIOCOOHOCTD
26. prospective buyers MEePCIIeKTUBHBIE MTOKYMATEIN
27. customer demand MOKYHATEIbCKUI CIIpoC
28. cash HaJMYHOCTh

29. credit KpeauT

30. product strategy TOBapHasi CTPaTerysi

31. promotion MPOJIBUKCHUE

32. ingredient HWHIUTPUECHT

33. label SIPJIBIK

34. trademark TOproBasi Mapka

35. brand BHJI, Op3H] TOBapa

36. product life cycle LIMKJI )KU3HH TOBapa

37. warranty rapaHTHs

38. pricing strategy IICHOBAs CTPATErus

39. advertising pekiama

40. personnel selling MepCOHANbHAs MPOIaKa
41. publicity JICTIOBBIC CBSI3H

42. marketing management | MeHEKMEHT MapKEeTHHIa
43. to implement programs BBIIIOJHUATH IPOrpaMMy
44, transaction B3aUMOJIEHCTBHE, CACIKA
45, diversity pasHoobpasue

46. customer attraction TIPUBJICYEHNE KIINEHTOB
47. customer retention yIep)KaHHue KIUMESHTOB

48. a complaint xanoba




